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INTRODUCTION

We are a team of fearless innovators, warm-hearted leaders, 
and reliable experts who strive to empower industries and 
humanity with the essential technologies for building a 
sustainable future.

The refreshed HD brand identity embodies the spirit of 
Hyundai. As best represented by a quote from our late founder 
Chung Ju-yung, “If there is no way, find a way, and if there is 
still no way, we just have to pave a new way.”
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THE FORWARD MARK

Our new symbol is an evolution of the 
original triangle transformed into a 
dimensional forward arrow rendered 
with different shades of green. It’s a 
symbol of our purpose as we forge 
ahead in a new age of discovery to lead 
the change needed for a sustainable 
future. We call the combination of these 
new assets the Forward mark— a new 
identity that unites our growing Group’s 
businesses and brings the spirit of 
Hyundai to future generations.

4



BASIC SYSTEM
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CORPORATE LOGO

This is our CORPORATE logo. 

This is not a logo that dealers would use. This is what 
US headquarters (Norcross) will use on letterhead, 
corporate email signatures, etc. 
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PARENT LOGO

This is our PARENT CORPORATE logo. 

This is not a logo that you would use by itself. This is what 
Korea uses on business cards, letterhead, corporate email 
signatures, etc. 

However, ownership asks that we do our very best to 
promote the XiteSolution brand whenever and wherever 
possible. Keep reading for examples.
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PRODUCT LOGO

This is our PRODUCT logo. 

You sell Hyundai Forklifts as Hyundai Material Handling. 
This is the logo that you would use to promote forklifts in 
your sales and marketing materials.
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CLEAR SPACE

When using our logo, 
you should always have 
sufficient margins 
around it to ensure the 
original shape is 
completely maintained 
and clearly distinguished 
from the surrounding 
elements… thus, 
providing a strong visual 
presence.
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PRIMARY COLOR PALETTE

The combination of HD Eco Green, Heritage Green, 

Prosperity Green, Discovery Blue, Trust Blue and White 

boldly presents our brand as native to the digital and 

technological age. The vibrant and captivating contrast 

between these individual colors reflects our fearless, 

inspirational, and forward-thinking character.

This palette is inspired by nature and serves as an 

evolution of the original brand identity. The shades of 

green on our Forward mark symbolize our future growth 

towards sustainable, smart business.

On the other hand, the shades of blue represent our 

expertise and reliability in the heavy industry category, 

forging ahead in a new age of discovery to lead the 

change needed for a sustainable future.

HD Eco Green

HD Heritage Green

HD Prosperity Green

HD Discovery Blue

HD Trust Blue
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BLUES

Hyundai Material Handling’s main 
colors include 2 types of blue - HD 
Trust Blue and HD Discovery 
Blue.

These colors, along with the white 
color, represent the unique 
character of Hyundai Material 
Handling.

HD Discovery Blue

PANTONE 287C
CMYK C100 M80 Y0 K25
RGB R0 G48 B135

HD Trust Blue

PANTONE 655C
CMYK C100 M75 Y0 K60
RGB R0 G37 B84
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GREENS

We continue to pay 
homage to our past as 
we look toward the 
future – focusing on 
prosperity and 
sustainability. Thus, 
we employ the Eco, 
Heritage and 
Prosperity Greens into 
our branding.
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TYPOGRAPHY

EMPOWERING
A SUSTAINABLE FUTURE

We empower industries and humanity 

with the essential technologies needed 

to build a sustainable future

Lorem ipsum dolor sit amet, con- 

sectetuer adipiscing elit, sed diam 
nonummy nibh euismod tincidunt 

ut laoreet dolore magna aliquam 

erat volutpat. Ut wisi enim ad 
minim veniam, quis nostrud exerci 

tation ullamcorper suscipit lobor- 
tis nisl ut aliquip ex ea commodo 

consequat. Duis autem vel eum 

iriure dolor in hendrerit in vulpu- 
tate.

Lorem ipsum dolor sit amet, con- 

sectetuer adipiscing elit, sed diam 
nonummy nibh euismod tincidunt 

ut laoreet dolore magna aliquam 

erat volutpat. Ut wisi enim ad 
minim veniam, quis nostrud exerci 

tation ullamcorper suscipit lobor- 
tis nisl ut aliquip ex ea commodo 

consequat. Duis autem vel eum 

iriure dolor in hendrerit in vulpu- 
tate.

HDHyundaiGothic

ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz 

1234567890.,:;!?/(){}[]$%&@

Light | Regular | Bold
Body text 

HDHyundaiGothic Light 

Sentence case

in HD Gray

Headline 

HDHyundaiGothic Bold 

All caps

in HD Heritage Green

Sub headline 

HDHyundaiGothic Regular 

Sentence case

in HD Discovery Blue
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LOGO VERSIONS NOT ALLOWED

HYUNDAI
MATERIAL HANDLING

HYUNDAI
MATERIAL HANDLING
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APPLICATION SYSTEM
EXAMPLES
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SIGNAGE

Remember, Ownership asks that we do our very best to promote 
the XiteSolution brand whenever and wherever possible. 
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TRUCK/VAN
현대사이트솔루션_차량랩핑_1톤 탑차 (14대) * 현대산업차량 Before 보다 150% 확대함 03. HD현대사이트솔루션_차량랩핑_1톤 트럭 (47대)
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TRUCK/VAN
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PROMOTIONAL ITEMS
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ONE FINAL NOTE

Hyundai Material Handling operates as a business unit 
under Hyundai Construction Equipment North America, so 
from time to time you may see agreements and other legal 
documentation with this naming convention.

You will never see it used in any branded material.
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WE APPRECIATE YOUR SUPPORT 
AND ADHERENCE TO OUR NEW 
BRAND GUIDELINES!

IF YOU REQUIRE CLARIFICATION ON LOGO USAGE OR 

CO-OP QUALIFICATIONS, PLEASE CONTACT:

BERNADETTE MCLINTOCK

MARKETING COORDINATOR

BERNADETTE.MCLINTOCK@HYUNDAIAMERICAS.COM

DIRECT: (678) 823-7827

21


	Slide 1: Visual identity guidelines
	Slide 2: contents
	Slide 3: introduction
	Slide 4: The forward mark
	Slide 5: Basic system
	Slide 6: Corporate logo
	Slide 7: Parent logo
	Slide 8: Product logo
	Slide 9: Clear space
	Slide 10: Primary color palette
	Slide 11: blues
	Slide 12: greens
	Slide 13: typography
	Slide 14: Logo versions not allowed
	Slide 15: application system examples
	Slide 16: SIGNAGE
	Slide 17: Truck/van
	Slide 18: Truck/van
	Slide 19: Promotional items
	Slide 20: One final note
	Slide 21: We appreciate your support and adherence to our new brand guidelines!

